Re: Item No. 11.1.9

Halifax
Brand Identity

Phil Otto | CEO, Senior Brand Strategist

April 29, 2014
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Anything can happen if you let it. Being bold is
Poppins-approved.
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‘ From: Denton Froese _
-I:rlats: Wednesday, Apr] , 2014 at1:36 PM
0: "comment@halifaxdefined,ca” ment@halifaxdefined
{ 63 - <comment
Subject: The new logo = S =

1 like itl

|1 was curieus about the lo, other | u n clever, some are eley nt, one
gos of cities, so | looked th ny
! €M up this morni 8. Many are 'Eant,
O two are dynamic... byt righ naw, the HAL) fogois far and away the boldest of them all Good job!
are dynamic... by t he HALIFAX .

I -Denton Froese
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Congratulations Phil. | am sure it was a
the brand
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Note: portions of this
slide have been
redacted as they contain
personal contact
information.
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HalifaxDefined.ca

Thank You

Phil.Otto@Revolve.ca
BrandGuy on Twitter
www.Revolve.ca
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