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handled a number of issues that have arisen because we have felt that they had a detrimental effect
on the tourism industry in our region and we've received a fair amount of success, fortunately.
Canadian Pacific Airlines was one. Last year they developed a package tour of Canada called Canadian
Routes, designed two tours of southwestern Nova Scotia, both of which had the majority of their
emphasis on the Annapolis Valley. One of them even had the audacity to call itself the Bluenose
Groups, so we decided that this wasn't a particularly great idea and informed Canadian Pacific and
they were extremely responsive to us. We submitted a proposal for a tour for the South Shore region
and when I'd last spoken to them they said that they were attempting to incorporate this in their
new package tours. As you know, the South Shore region is also very strongly affected by the ferry
between the United States and Yarmouth and last year we had a (inaudible) because CN Marine and
Transport Canada decided to cut back the schedules, the daily sailings of the MV Bluenose, by three
weeks. This sort of action has a very bad effect cn tourism in our region since, considering the
fact that probably 75 percent of our traffic originates from Yarmouth. Fortunately this yeay the
dialy sailings have been extended hy 2 weeks over last year, we're still short a week but at least
we did make some grounds, and possibly because there's an election coming up but hopefully because
of our efforts they haven't put the prices up on the ferries. There has also been continuous
discussion within the industry about liquor legislation, about taxation and on a wide number of
topics on thesc areas. The opinions and attitudes of the tourism industry in the South Shore region
are recorded, you could say, by the South Shore Tourist Association and forwarded to various provinc-
jal, industrial and governmental bodies for further action. We also have a serious problem on the
South Shore, as within the rest of the Province, with highway signage and most specifically with the
Lighthouse Route signage. We are part of the travelway system, we've got a very attractive travel-
way, the Lighthouse Route that runs through our region, and yet 1'11 be damned if when a tourist
gets off the ferry in Yarmouth or leaves the City of Halifax if he could possibly find his way. I
just spent two days on the road with a traffic engineer from the Department of Highways and I think
literally you'd probably have to be blind not to be able to find your way from now on because the
signs have been corrected. We'll also be looking into other problems with signage on the 103
Highway, similar signage and a wide variety of other problems that exist in the areca of directional
signage. And one of the other things that the South Shore Tourist Association wants to try to
encourage into southwestern Nova Scotia is air service. Right at the moment it's very poor and the
trend nowadays, in tourism, is more and more towards package tours and the South Shore region has
got a very good potential for this type of traffic. The only thing we have to do is convince Air
Canada of this fact and to get them to increase the number of air routes into Yarmouth and from
Yarmouth to Halifax et cetera, but hopefully, that's something that we'll begin to see some results
on as time goes by. All right, now all of this, I hope, sounds particularly marvellous in that we
have really been running around doing an awful lot of good tor our members and really trying to boost
up things on the South Shore but the one question you always end uwp asking yourself is, is it really
doing any good so the only way I have of judging that is by using figures that were released by the
Department of Tourism and the Department of Development on the comndition of the tourism industry.
Last year traffic in the South Shore region of Nova Scotia increased by 7 per cent. Now that's

5 percent better than the provincial total. The amount of money spent in our area by non-resident
visitors increased by 7 percent and we also experienced the longest length of stay of any region in
the entire Province. That means that visitors stay in the South Shore region longer than they do
anywhere else and it's running about 3.5 days per party. Now the other thing that I think is even
more impressive, or what I feel more proud of, is how we rank with the other tourist regions in

the Province and there are 7. Two years ago we were in 6th place, now that's one from the bottom
and when I talk about place I mean the amount of money spent by nen-resident visitors to Nova Scotia
within each region. Of course Cape Breton is always first and it"Il take us awhile to catch up to
them. Like I say, 2 years ago we were in 6th place, a year ago we were in 5th place and-last year
we'd moved up to 4th so we're making considerable progress and I can't help but feel that it's
because of the work that's being done by the South Shore Tourist Association because it's industry
working for industry, working for itself. We're trying to improve our own lot and we are making
successes, however of course, we can't always do it alone and that's why I'm standing here in front
of you today. You have been gracious and in the last year have provided the South Shore Tourist
Association with a grant which we've been most appreciative of, hewever, right at the moment, we're
working on a very restricted budget, we have a hole in the wall office and I haven't had a salary
increase in about 2 years I guess. Inflation affects everybody and it affects the South Shore Tour-
ist Association just as it affects everything else and the buying power of your grant last year is
not going to be the same this year because we're looking at what, 7, 8, 9 percent inflation. If
we're going to expand our efforts, if we're going to be able to do more in the area of promotion

to attract more visitors in the area so our tourist operators will prosper, we're going to be able
to increase our programs to retain them in the area once they're here, we need assistance. Now

to be perfectly honest with you, ladies and gentlemen, I really don't like standing here because

I'm not very good at walking around with my hand out and the South Shore Tourist Association feels
the same way. We want to get ourselves into a self-financing sitwation. We have got a number of
programs which we hope will bring results. Some of them are just at the idea stage right now, we
are going to have to wait until they become fact. Some are fact but we haven't had a chance to see
the results of them yet. Last year we increased our membership by 62 percent, we're on another
campaign this year to double it again, so until that time when I no longer have to appear here
before you I need your assistance and I would like to reiterate with you that when you give a grant
to the South Shore Tourist Association, it's not a giveaway. Yoau're making an investment and you're
making an investment in the tourism industry and you're going te get a return on that investment
because the more prosperous and the more ideal the climate for iavestment within the South Shore is
for tourist operations the more tax revenue the Municipality is going to make and the more services
you will be able to provide for your residents. I think I've prebably run off at the mouth long
enough now and if anybody has any questions 1'd be pleased to assxer them or I'11 turn you over to
Mr. Broomfield.

5

B T 1 R N S TR L R LILTE SR - 02 2 P I M IR S Lo 2






