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SUBJECT Halifax ExpIoson 100th Anrnversary Emblem Proposal

ORIGIN

Moto f tr Feb uar 0 nec f ( r ur t F a rq & E o ‘e cop er
Standing C r imitter MOt F b Deputy Mayor N oil sec rided 6 Coun (icr Craig thai he Commurity
Plarnng and bconomK fleve/o0rerd StandThg Committee request a staff refcr1 to nvestigate the
design /cenin and nsaue cf a IC/ifa FxpiO’ ,)Oh Anrmersnty Fmbsern MOTION PUT 4ND
PASSED

LEGISLATIVE AUTHORTV

Ha!1ax Peg’arii! Id iirosi;C Ci eriC Si.. O Fe5c:a 0cur’ :nny edna: a S:OCi e Mcad
wrch rriay be registered pursucnt an Act of Parhanient order to prevent fr unauthorzed use tnat
the syrnboi nay be registeed as a cademark irrespective 01 Wi ether tre symool s egistered in Ins
manner, under Se don 76 3) no erso othe than the Mu icipaht [all se the symbo unless
specifcally authonzed by Reg one oui a d o payr e I of ary fee barged by th Mu ucioahty for
the use

Administrative Order 19 Respecting the Corporate Coat of Arms and HALIFAX brand Sec 3(6i the
official HALIFAX brand shall be used by the Chief Administrative Officer business units and employees
on stationery notices buildings, signage vehicle markings badges uniforms and other similar uses for
the purpose of indicating the authority property or officials of the Municipality

RECOMMENDATION

It is recommended that the Community Planning and Economic Development recommend that Regional
Council approve the approach proposed in this report to develop and implement a Halifax Explosion
100th Anniversary emblem



The Murnmpahty S aproacn t deekipinc hie HAL IF1X ranr rromrie are ‘tasr brana platform
mcognzec that place brndg whethert s C smal age o a whole country s prubab( the mo
coriplicated form of branding due to he fact t[ t is rether owned nor coat ofled by a ringle enhty A
cuch everyone who hves and works ir the egion rcsponsible for developing and supporting a
successful and sustainable brand for the region that esonates with ocal corr munities and target
audiences around the globe

Giver the dverse personai. nabona and nternationa stories associated with the disaster and the
diversity of the people and communities affected by its egac the same nclusve approach albet on a
reduced scale) should be applied to developing a distinct visual identity for the 1OO annivorsary of h
Halifax Explosion Corpo ate (,ommu ‘iications staff will develop and rr pIe rent a nor munit
sakeholder engageer orograri to collect ann dshll th rany oerspect e of L ilahfax Exolos
history and context as a defnig momert of the . ti’s charactei

he engagement program souid ncorporate exsting Mun cpa! toos targeted meetings with knS
audiences (relatives of SUvvri’c Ancar NS and M krraa Oommurne nitars eadrs) and t mpart
esearch opportunit es o creat an inve tory of ft. dback THs inform atiun t e. Ha f x F xplo I Oft

v sa yCoti ncr r tii F oar dug Pr cple a 1 € IA lF\X a d g c ie
c aea i can D iet to e td ai a r uza vent I sd te tc aesi tn.

o n’emoratme crab m

Tue HALlF&X arara has been ariopteo by DOliCy \dministatve Order au as a sir:bol f tfle
Mucipaiiti pursuar’t to Sector 76(3 o tre FiRM Charter no percon other an tue Munopa ty &
th s or any her syrr bo of ftc Municipa ity adopted by pr licy without furst rec ing Co roil aop OVCi
lr respect o the fina design of the commemorative emblem its use would be subject to the same
iegislative pro ection granted to the HALIFAX brand and wordmark fit were to be adopted by policy a
symbol oftie Municipality, This would require an amendment of Admriustratve Order 19

Further to the authority delegated from Regional Council to the CAO under Adrnnstrative Order 19.
Schedule A Section 4(b) Corporate Communications and HRM Legal Services are advancing a Brand
Partner Agreement to formalize the use of the HALIFAX brand and wordmark with third party entities such
as Halifax Partnership and Destination Halifax. Should Regional Council amend Administrative Order 19
in order to adopt the final design of the commemorative emblem as a symbol of the Municipality a form of
agreement similar to Brand Partner Agreement could be used by the CAO to grant permission to any third
party seeking to use the official Halifax Explosion lOOm Anniversary Commemorative emblem
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ENVIRONMENTAL IMPLCATONS

There are no en oacnenlai impicanona asor ated vCn th5 raport

ALTERNATWES

Apart from the option that Regional Council could choose no to proceed Nith oeveloping a sua ident’v
for the Halifax Exploston 100’ anniversary. tnere are no alternatives ncluded wrth ths report

ATTACHMENTS

There are no attachments assocatec1wtb Jis renort
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3epe t App eve 1 by
Richard Butts Chief Ar1rninstrate Officer 902 O0 6430


